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\ S The Specialist nondurable goods wholesalers industry Report &

s *ﬁé— Research Database has the following information. The base report has 59
a REP orts chapters, plus the Excel spreadsheets & Access databases
specified.

This research provides World Purchasing & Procurement on Miscellaneous nondurable goods
wholesalers. The report is available in several Editions and Parts and the contents and cost of each
part is shown below. The Client can choose the Edition required; and subsequently any Parts that are
required from the After-Sales Service.
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Description

Specialist Nondurable Goods Wholesalers Industry (B2B Procurement)

SPECIALIST NONDURABLE GOODS WHOLESALERS INDUSTRY (B2B PROCUREMENT)
WORLD REPORT + DATABASE

The Specialist Nondurable Goods Wholesalers Industry (B2B Procurement) World Report & Database
gives data on the Business-to-Business Purchases of Raw Materials, Semi-Finished & Finished
Products, plus all other business-to-business Purchases and Expenses by the 18,018 entities in the
Specialist nondurable goods wholesalers industry sector. The data analyses each of 200 countries.

The Specialist Nondurable Goods Wholesalers Industry (B2B Procurement) World Report & Database
gives Purchasing & Procurement by Products & Services by 6 to 10-Digit NAICS Product Codes by 3
Time series: From 2007, Forecast to 2028 & 2045 for over 200 countries.

Countries covered include: Albania, Algeria, Angola, Argentina, Armenia, Aruba, Australia, Austria,
Azerbaijan, Bahamas, Bahrain, Bangladesh, Barbados, Belarus, Belgium, Belize, Bolivia, Bosnia and
Herzegovina, Botswana, Brazil, Bulgaria, Cambodia, Cameroon, Canada, Chile, China, Colombia,
Costa Rica, Cote d Ivoire, Croatia, Cuba, Cyprus, Czech Republic, Denmark, Dominica, Dominican
Republic, Ecuador, Egypt, Eire, El Salvador, Eritrea, Estonia, Ethiopia, Finland, France, French
Guiana, Gabon, Gambia, Georgia, Germany, Ghana, Greece, Guadeloupe, Guatemala, Guinea,
Guinea-Bissau, Guyana, Haiti, Honduras, Hungary, Iceland, India, Indonesia, Iran, Iraq, Israel, Italy,
Jamaica, Japan, Jordan, Kazakhstan, Kenya, Kuwait, Kyrgyzstan, Laos, Latvia, Lebanon, Lesotho,
Liberia, Libya, Lithuania, Luxembourg, Macedonia, Madagascar, Malawi, Malaysia, Malta, Martinique,
Mexico, Moldova, Montenegro, Morocco, Mozambique, Namibia, Netherlands, Netherlands Antilles,
New Zealand, Nicaragua, Nigeria, Norway, Oman, Pakistan, Panama, Papua New Guinea, Paraguay,
Peru, Philippines, Poland, Portugal, Puerto Rico, Qatar, Reunion, Romania, Russia, Saudi Arabia,
Senegal, Sierra Leone, Singapore, Slovakia, Slovenia, South Africa, South Korea, Spain, Sri Lanka,
Sudan, Suriname, Swaziland, Sweden, Switzerland, Syria, Taiwan, Tajikistan, Tanzania, Thailand,
Trinidad and Tobago, Tunisia, Turkey, Turkmenistan, Uganda, Ukraine, United Arab Emirates, United
Kingdom, United States, Uruguay, Uzbekistan, Venezuela, Vietham, Zambia, Zimbabwe.

59 MARKET RESEARCH CHAPTERS. SPREADSHEET CHAPTERS: Market Consumption - in US$
by Country by Product/Service by Year. Market, Financial, Competitive, Market Segmentation,
Industry, Critical Parameters, Marketing Costs, Markets, Decision Makers, Performance, Product
Launch.

WORLD & NATIONAL REPORT MARKET DATABASE & SPREADSHEETS. FINANCIAL
SPREADSHEETS & DATABASES. INDUSTRY SPREADSHEETS & DATABASES.

Data includes Market Consumption by individual Product / Service, Per-Capita Consumption,
Marketing Costs & Margins, Product Launch Data, Buyers, End Users & Customer Profile, Consumer
Demographics. Historic Balance Sheets, Forecast Financial Data, Industry Profile, National Data.

The report is on a DVD containing the entire web and databases; it is also delivered as an online
download. Merge text, tables & databases for your own reports, spreadsheet calculations &
modelling.

42 Products/Markets covered, 2034 pages, 9637 spreadsheets, 9724 database tables, 566
illustrations. Updated monthly. 12 month After-Sales Service.

This database covers NAICS/SIC code: 4229.
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Coverage

SPECIALIST NONDURABLE GOODS WHOLESALERS INDUSTRY (B2B PROCUREMENT)
WORLD REPORT + DATABASE

The Specialist Nondurable Goods Wholesalers Industry (B2B Procurement) in each country, by each
Business-to-Business Purchase of Raw Materials, Semi-Finished & Finished Products, plus all other
business-to-business Purchases and Expenses by the 18,018 entities in the Specialist nondurable
goods wholesalers industry sector.

This database covers NAICS/SIC code: 4229. Products/Services classified by 5-Digit US Commerce
Department Code and then defined by each 6 to 10-Digit Product Codes.

The Specialist Nondurable Goods Wholesalers Industry (B2B Procurement) World Report + Database
covers:

TIME SERIES : Historic from 2007, Forecast to 2028 & 2045. Purchasing & Procurement given at
industry / distribution channel / service or product line level.

PRODUCTS / SERVICES / EXPENSES COVERED:

SPECIALIST NONDURABLE GOODS WHOLESALERS INDUSTRY (B2B PROCUREMENT) 1.
Specialist nondurable goods wholesalers industry 2. Raw & Feedstock Materials, n.e.c. 3. Finished
Materials, n.e.c. 4. All other Input Materials & Components, n.e.c. 5. Buildings & Fittings 6. Plant &
Equipment 7. Vehicles & Equipment 8. Data Processing, Software & Office Equipment 9.
Miscellaneous Capital Purchases 10. New Technology Purchases 11. Process Technology
Purchases 12. Research & Development Purchases 13. Fuel Purchases 14. Energy Purchases 15.
Sub-Contracted Work Purchased 16. After-Sales Services Purchased 17. Technical Process Services
Purchased 18. Technical Product Services Purchased 19. Legal & Public Relations Services
Purchased 20. Leasing of Buildings 21. Rental & Leasing of Equipment 22. Financial Services
Purchased 23. Building Maintenance & Services Purchased 24. Equipment Maintenance & Services
Purchased 25. Services Purchased 26. Telecommunications & Data Services 27. Travel, Hotel &
Subsistence Purchased 28. Office Supplies, Mailing, 29. Advertising Services & Media Purchases 30.
Advertising Materials Purchases 31. Point of Sales Materials Purchases 32. Promotional Materials &
Services Purchases 33. Sales Materials & Promotional Print 34. Contracted Logistics Services 35.
Logistics Services Purchased 36. Contracted Warehouse & Storage Services 37. Warehouse &
Storage Purchases 38. Contracted Product Handling Services 39. Product Handling Services
Purchased 40. Contracted Process Services 41. Product Process Service Purchases

59 PROCUREMENT RESEARCH CHAPTERS: 1 Administration, 2 Advertising, 3 Buyers -
Commercial Operations, 4 Buyers - Competitors, 5 Buyers - Major City, 6 Buyers - Products, 7 Buyers
- Trade Cell, 8 Competitive Industry Analysis, 9 Competitor Analysis, 10 Country Focus, 11
Distribution, 12 Business Decision Scenarios, 13 Capital Costs Scenarios, 14 Cashflow Option
Scenarios, 15 Cost Structure Scenarios, 16 Historic Industry Balance Sheet, 17 Historic Marketing
Costs & Margins, 18 Investment + Cost Reduction Scenarios, 19 Market Climate Scenarios, 20
Marketing Costs, 21 Marketing Expenditure Scenarios, 22 Marketing Margins, 23 Strategic Options
Scenarios, 24 Survival Scenarios, 25 Tactical Options Scenarios, 26 Geographic Data, 27 Industry
Norms, 28 Major City Market Analysis, 29 Capital Access Scenarios, 30 Market Cashflow Scenarios,
31 Economic Climate Scenarios, 32 Market Investment + Costs Scenarios, 33 Marketing Expenditure
Scenarios, 34 Market Risk Scenarios, 35 Market Strategic Options, 36 Market Survival Options, 37
Market Tactical Options, 38 Marketing Expenditure -v- Market Share, 39 Marketing Strategy
Development, 40 Markets, 41 Operational Analysis, 42 Overseas Development, 43 Personnel
Management, 44 Physical Distribution + Customer Handling, 45 Pricing, 46 Process + Order
Handling, 47 Product Analysis, 48 Product Development, 49 Product Marketing Factors, 50 Product
Mix, 51 Product Summary, 52 Profit Risk Scenarios, 53 Promotional Mix, 54 Salesforce Decisions, 55
Sales Promotion, 56 Surveys, 57 Targets -Product + Market, 58 Technology, 59 Trade Cell Analysis.

SPREADSHEET CHAPTERS:
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PRODUCTS / SERVICES / EXPENSES - in US$ by Country by Product/Service by Year: From 2007,
Forecast to 2028 & 2045. Market, Financial, Competitive, Market Segmentation, Industry, Critical
Parameters, Marketing Costs, Markets, Decision Makers, Performance, Product Launch.

WORLD & NATIONAL REPORT MARKET DATABASE & SPREADSHEETS: 1332 World Database
tables & Spreadsheets covering business scenarios. 1435 World Database tables & Spreadsheets
covering Markets, Market Forecast, Financial Forecast, Financial Margins, Historic Financial, Historic
Costs, Industry Norms for each country. 3816 National Database tables & Spreadsheets covering
business scenarios.

FINANCIAL SPREADSHEETS & DATABASES: 188 Balance Sheet, Financial Margins & Ratios for
each of 103 Business Scenarios - by Country by Year - From 2007, Forecast to 2028 & 2045.

INDUSTRY SPREADSHEETS & DATABASES: 820 Database tables & Spreadsheets covering
Historic Industry Balance Sheet Data, Forecast Industry Financial Data, Industry Profiles & Norms - by
Country by Year - From 2007, Forecast to 2028 & 2045.

NATIONAL DATA - by Country by Year.

The report is produced on a DVD containing the entire report web and databases; it is also delivered
as an online download. Readers can access & reproduce the information for their own documents or
reports. Tables & databases as Access & Excel formats enable readers to produce their own
spreadsheet calculations and modelling.

42 Products covered for over 200 Countries: 2034 pages, 9637 spreadsheets, 9724 database tables,
566 diagrams & maps.

This database is updated monthly. 12 months Full After-Sales Services & Updates available from the
publishers.

This report is also available as 9 Regional Reports: Canada and the USA, Central America (31
countries), South America (13 countries), Europe (45 countries), Eurasia (4 countries), Middle East
(19 Countries), Africa (54 countries), Asia (48 countries), and Oceania (20 countries). This report is
also available for individual countries.
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REPORT EDITIONS

Specialist Nondurable Goods Wholesalers Industry (B2B
Procurement)

The World Purchasing & Procurement on Specialist Nondurable Goods Wholesalers Industry (B2B
Procurement) is available is several editions, and also there are various additional elements available
from the After-Sales Service.

World Report & Database

The World Report & Database gives market data for Specialist Nondurable Goods Wholesalers
Industry (B2B Procurement) on each of the Product and Market Sectors for about 200 countries.
There are data caveats on country data because in certain countries the data may not be available.

Cost: $ 2850

Regional Report & Database

There are 9 Regional reports available which give market data for Specialist Nondurable Goods
Wholesalers Industry (B2B Procurement) on each of the Product and Market Sectors for countries in
a particular Region. There are data caveats for some country data because in certain countries the
data may not be available.

Canada & USA

Central America (31 Countries)
South America (13 Countries)
Europe (44 Countries)

Eurasia (4 Countries)

Middle East (19 Countries)
Africa (54 Countries)

Asia (24 Countries)

Oceania (17 Countries)

CoNoA~®WNE

See the countries in each Regional Report Appendix 1

Cost: $ 1850

Country Report & Database
There are Specialist Nondurable Goods Wholesalers Industry (B2B Procurement) Country Reports
available for most countries. Country Reports provide detailed information on the target country.

Cost: $ 1250

Town & Country Report & Database

The Specialist Nondurable Goods Wholesalers Industry (B2B Procurement) Town + Country Reports
provides users with commercial intelligence on markets and industry in a particular country, plus
market, financial and industry data on each of the significant Cities and Towns in the country. For the
larger countries, like China, India, the USA, Brazil, et al, the data is generally limited to the top 500
Cities and Towns within the country.

Cost: $ 2850
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SPECIALIST NONDURABLE GOODS WHOLESALERS INDUSTRY
(B2B PROCUREMENT)

Markets & Products

The report will give market data for each of the below Specialist Nondurable Goods Wholesalers
Industry (B2B Procurement) Product and Market Sectors, by year Historic: from 2007, and a Forecast
by year to 2028 & 2045. Data will be given for about 200 countries.

To see what such Country spreadsheets looks like see:

http://www.datagroup.org/XLS File Samples/MOM.xls
http://www.datagroup.org/XLS_File_Samples/Germany_ Market.xls

http://www.datagroup.ora/XLS File Samples/Germany Market Values.xls (US$, Euros, Yen & Yuan)

In addition aggregate Market data is given as:

World / Global Totals (in US$, Euros, Yen and Yuan)
http://www.datagroup.org/XLS File Samples/WORLD Market Values Dollar Euro.xls
http://www.datagroup.org/XLS File Samples/WORLD Market Values Yen Yuan.xls

9 Regional (Canada & USA, Central America, South America, Europe, Eurasia, Middle East, Africa,
Asia, Oceania) Totals (in US$, Euros, Yen and Yuan):

http://www.datagroup.org/XLS File Samples/Europe Market Values Dollar Euro.xls
http://www.datagroup.org/XLS File Samples/Europe Market Values Yen Yuan.xls

Year / Country Totals (2007 to 2028 & 2045).
http://www.datagroup.org/XLS File Samples/Year 2010 Country Values Dollars.xls

The Specialist Nondurable Goods Wholesalers Industry (B2B Procurement) World Report & Database
gives data on the Business-to-Business Purchases of Raw Materials, Semi-Finished & Finished
Products, plus all other business-to-business Purchases and Expenses by the 18,018 entities in the
Specialist nondurable goods wholesalers industry sector. The data analyses each of 200 countries.

The Specialist Nondurable Goods Wholesalers Industry (B2B Procurement) World Database gives
Purchasing by Products & Services by 6 to 10-Digit NAICS Product Codes by 3 Time series: From
2007, Forecast to 2028 & 2045 for over 200 countries

42 Products / Services / Expenses are covered, 2034 pages, 9637 spreadsheets, 9724 database
tables, 566 illustrations. Updated monthly. 12 month After-Sales Service.

NAICS / SIC / Product Code definition: BP0225 L : Miscellaneous nondurable goods wholesalers
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Specialist Nondurable Goods Wholesalers Industry (B2B Procurement)

Products & Markets covered:

SPECIALIST NONDURABLE GOODS WHOLESALERS INDUSTRY (B2B
PROCUREMENT)

Specialist nondurable goods wholesalers industry
Raw & Feedstock Materials, n.e.c.

Finished Materials, n.e.c.

All other Input Materials & Components, n.e.c.
Buildings & Fittings

Plant & Equipment

Vehicles & Equipment

Data Processing, Software & Office Equipment
Miscellaneous Capital Purchases

10. New Technology Purchases

11. Process Technology Purchases

12. Research & Development Purchases

13. Fuel Purchases

14, Energy Purchases

15. Sub-Contracted Work Purchased

©CONOOrWNE

16. After-Sales Services Purchased

17. Technical Process Services Purchased

18. Technical Product Services Purchased

19. Legal & Public Relations Services Purchased

20. Leasing of Buildings
21. Rental & Leasing of Equipment

22. Financial Services Purchased

23. Building Maintenance & Services Purchased
24, Equipment Maintenance & Services Purchased
25. Services Purchased

26. Telecommunications & Data Services

27. Travel, Hotel & Subsistence Purchased

28. Office Supplies, Mailing,

29. Advertising Services & Media Purchases

30. Advertising Materials Purchases

31. Point of Sales Materials Purchases

32. Promotional Materials & Services Purchases
33. Sales Materials & Promotional Print

34. Contracted Logistics Services

35. Logistics Services Purchased

36. Contracted Warehouse & Storage Services
37. Warehouse & Storage Purchases

38. Contracted Product Handling Services

39. Product Handling Services Purchased

40. Contracted Process Services

41. Product Process Service Purchases



Geographic Coverage

Albania
Algeria
Angola
Argentina
Armenia
Aruba
Australia
Austria
Azerbaijan
Bahamas
Bahrain
Bangladesh
Barbados
Belarus
Belgium

Belize

Bhutan

Bolivia

Bosnia + Herzegovina
Botswana
Brazil

Brunei
Bulgaria
Burma
Cambodia
Cameroon
Canada

Chile

China
Colombia
Republic of Congo
D R Congo - Zaire
Costa Rica
Cote d'lvoire
Croatia

Cuba

Cyprus

Czech Republic
Denmark
Dominica
Dominican Republic
Ecuador

Egypt

El Salvador
Estonia
Ethiopia
Finland

France

French Guiana
Gabon
Gambia
Georgia

See Data Caveat below.

Specialist Nondurable Goods Wholesalers Industry (B2B Procurement)

Germany
Ghana
Greece
Guadeloupe
Guatemala
Guinea
Guinea-Bissau
Guyana
Haiti
Honduras
Hong Kong
Hungary
Iceland
India
Indonesia
Iran

Iraq

Ireland
Israel

Italy
Jamaica
Japan
Jordan
Kazakhstan
Kenya
Korea South
Kuwait
Kyrgyzstan
Laos

Latvia
Lebanon
Lesotho
Liberia
Libya
Lithuania
Luxembourg
Macedonia
Madagascar
Malawi
Malaysia
Martinique
Mauritius
Micronesia
Mexico
Moldova
Mongolia
Morocco
Mozambique
Namibia
Netherlands

Netherlands Antilles

New Zealand

Nicaragua
Nigeria
Norway
Oman
Pakistan
Panama
Papua
Paraguay
Peru
Philippines
Poland
Portugal
Puerto Rico
Qatar
Reunion
Romania
Russia
Saudi Arabia
Senegal
Serbia + Montenegro
Sierra Leone
Singapore
Slovakia
Slovenia
South Africa
Spain

Sri Lanka
Sudan
Suriname
Swaziland
Sweden
Switzerland
Syria
Taiwan
Tajikistan
Tanzania
Thailand
Trinidad
Tunisia
Turkey
Turkmenistan
Uganda
Ukraine
United Arab Emirates
United Kingdom
United States
Uruguay
Uzbekistan
Venezuela
Vietnam
Zambia
Zimbabwe
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Financial data

The databases will give Financial data for each of the below Specialist Nondurable Goods
Wholesalers Industry (B2B Procurement) Financial Data and Margins, by country, by year Historic
from 2007, and a Forecast by year to 2028 & 2045. Data will be given for EACH of the countries
covered.

Balance Sheet Data

To see what such a spreadsheet looks like: http://www.datagroup.org/XLS File Samples/FOM.xls

Total Sales, Domestic Sales, Exports, Pre-tax Profit, Interest Paid, Non-trading Income, Operating Profit, Depreciation:
Structures, Depreciation: Plant and Equipment, Depreciation: Miscellaneous Items, Total Depreciation, Trading Profit,
Intangible Assets, Intermediate Assets, Fixed Assets: Structures, Fixed Assets: Plant and Equipment, Fixed Assets:
Miscellaneous Items, Fixed Assets, Capital Expenditure on Structures, Capital Expenditure on Plant and Equipment, Capital
Expenditure on Vehicles, Capital Expenditure on Data Processing Equipment, Capital Expenditure on Miscellaneous Items,
Total Capital Expenditure, Retirements: Structures, Retirements: Plant and Equipment, Retirements: Miscellaneous Items,
Total Retirements, Total Fixed Assets, Finished Product Stocks, Work in Progress as Stocks, Materials as Stocks, Total Stocks
/ Inventory, Debtors, Total Maintenance Costs, Services Purchased, Miscellaneous Current Assets, Total Current Assets, Total
Assets, Creditors, Short Term Loans, Miscellaneous Current Liabilities, Total Current Liabilities, Net Assets / Capital Employed,
Shareholders Funds, Long Term Loans, Miscellaneous Long Term Liabilities, Workers, Hours Worked, Work in 1st Quarter,
Work in 2nd Quarter, Work in 3rd Quarter, Work in 4th Quarter, Total Employees, Raw Materials Cost, Finished Materials Cost,
Fuel Cost, Electricity Cost, Total Input Supplies / Materials and Energy Costs, Payroll Costs, Wages, Directors' Remunerations,
Employee Benefits, Employee Commissions, Total Employees Remunerations, Sub Contractors, Rental & Leasing: Structures,
Rental & Leasing: Plant and Equipment, Total Rental & Leasing Costs, Maintenance: Structures, Maintenance: Plant and
Equipment, Communications Costs, Miscellaneous Expenses, Sales Personnel Variable & Commission Costs, Sales Expenses
and Costs, Sales Materials Costs, Total Sales Costs, Distribution Fixed Costs, Distribution Variable Costs, Warehousing Fixed
Costs, Warehousing Variable Costs, Physical Handling Fixed Costs, Physical Handling Variable Costs, Physical Process Fixed
Costs, Physical Process Variable Costs, Total Distribution and Handling Costs, Mailing & Correspondence Costs, Media
Advertising Costs, Advertising Materials & Print Costs, POS & Display Costs, Exhibition & Events Costs, Total Advertising
Costs, Product Returns & Rejection Costs, Product Installation & Re-Installation Costs, Product Breakdown & Post Installation
Costs, Product Systems & Configuration Costs, Product Service & Maintenance Costs, Customer Problem Solving & Customer
Complaint Costs, Total After-Sales Costs, Total Marketing Costs, New Technology Expenditure, New Production Technology
Expenditure, Total Research and Development Expenditure, Total Operational & Process Costs, Debtors within Agreed Terms,
Debtors Outside Agreed Terms, Un-recoverable Debts.

Financial Margins & Ratios Data

To see what such a spreadsheet looks like: http://www.datagroup.org/XLS File Samples/GOM.xls

Return on Capital, Return on Assets, Return on Shareholders' Funds, Pre-tax Profit Margins, Operating Profit Margin, Trading
Profit Margin, Return on Investment, Assets Utilisation (given as a ratio of Sales to Total Assets), Sales as a ratio of Fixed
Assets, Stock Turnover (Sales as a ratio of Stocks), Credit Period, Creditors' Ratio (given as Creditors divided by Sales times
365 days), Default Debtors given as a Ratio of Total Debtors, Un-Recoverable Debts given as a Ratio of Total Debts, Working
Capital / Sales, Materials & Energy Costs as a % of Sales, Added Value, Investment as a Ratio of Added Value, Value of Plant
& Equipment as a % of Sales, Vertical Integration (Value Added as a % of Sales), Research & Development Investment as a %
of Sales, Capital Expenditure Investment as a % of Sales, Marketing Costs as a % of Sales, Current Ratio (Current Assets as a
ratio of Current Liabilities), Quick Ratio, Borrowing Ratio (or Total Debt as a ratio of Net Worth), Equity Ratio (Shareholders
Funds as a ratio of Total Liabilities), Income Gearing, Total Debt as a ratio of Working Capital, Debt Gearing Ratio (Long Term
Loans as a ratio of Net Worth), Average Remuneration (all employees - full and part), Profit per Employee, Sales per
Employee, Remunerations / Sales, Fixed Assets per Employee, Capital Employed per Employee, Total Assets per Employee,
Value of Average Investment per Employee, Value Added per Employee, Materials Costs as a % of Sales, Wage Costs as a %
of Sales, Payroll and Wages as a Ratio to Materials, Variable Costs as a % of Sales, Fixed Costs as a % of Sales, Fixed Costs
as a Ratio of Variable Costs, Distribution Costs as a % of Sales, Warehousing Costs as a % of Sales, Physical Costs as a % of
Sales, Fixed as a Ratio of Variable Distribution Costs, Fixed as a Ratio of Variable Warehousing Costs, Fixed as a Ratio of
Variable Physical Costs, Fixed as a Ratio of Variable Total Distribution & Handling Costs, Product Returns & Rejections Costs
as a % of Sales, Product Installation & Associated Costs as a % of Sales, Product Breakdown & Associated Costs as a % of
Sales, Product Systems & Associated Costs as a % of Sales, Product Service & Associated Costs as a % of Sales, Customer
Complaint & Associated Costs as a % of Sales, Stock Work in Progress & Materials as a Ratio of Finished Products, Stock
Materials as a Ratio of Work in Progress, Un-recoverable Debts as a Ratio of Total Debt, Un-recoverable Debts as a Ratio of
Debts Within Agreed Terms, Total Sales Costs as a % of Sales, Total Distribution & Handling Costs as a % of Sales, Total
Advertising Costs as a % of Sales, Total After-Sales Costs as a % of Sales, Total Customer Compensation Costs as a % of
Sales, Total Variable Marketing Costs as a % of Sales, Total Fixed Marketing Costs as a % of Sales, Total Fixed Marketing
Costs as a Ratio of Total Variable Marketing Co, Variable Sales Personnel Costs as a Ratio of Marketing Costs, Variable
Distribution & Handling Costs as a Ratio of Marketing Costs, Variable Advertising Costs as a Ratio of Marketing Costs, Variable
After-Sales Costs as a Ratio of Marketing Costs, Sales Personnel Variable Costs as a Ratio of Sales, Sales Personnel Variable
Costs as a Ratio of Debtors, Sales Personnel Variable Costs as a Ratio of Un-Recoverable Debtors, Exports as a % of Sales, $
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Hourly Pay Rate, $ Hourly Wage Rate, Capital Employed.

General Contents

Specialist Nondurable Goods Wholesalers Industry (B2B Procurement) World
Purchasing & Procurement

This report provides users with commercial intelligence on markets and industries in over 200
countries. The report analyses the world markets with a basic point of reference, namely a base
country. The Client can select the base reference country when ordering the database.

These reports are formatted to give both a narrative description of the various matters covered as well
as provide readers with the ability to directly use the Chapters (via Microsoft Word or compatible word
processors) to produce their own reports and documentation. Experienced users will be able to use
the spreadsheet and databases to generate highly detailed narrative reports, charts and graphics - as
well as sophisticated business and commercial forecasts and models. The databases are provided in
both Excel spreadsheets and an Access database. Explanatory notes are provided as Word
documents or in PDF formats.

As an entry level product the narrative is necessarily illustrative in its terminology and seeks to
provide a basic degree of business logic and theory which indicates the rational applied in the
forecasting and modelling methodology.

The databases are specifically designed to provide users with a uniform and consistent numeric
measure of both (normally) quantifiable values as well as conceptual factors which are (usually) only
capable of qualification. Experienced users will know how to apply forecasting and modelling software
to the numeric data provided to generate highly detailed and discrete business planning models. The
databases provided in this report can be used directly with databases on other product, markets and
industries in other countries. The databases are specifically designed to be transnational, currency
neutral, inflation and purchasing parity adjusted, product parity and product equivalent adjusted,
opportunity cost adjusted, and numerically compatible; they all can be linked or merged
programmatically in business planning models to provide multi-national and multi-level analysis.

The report databases are designed to give a common definition, unit of measure and quantification of
markets in over 200 countries. These reports rely on data collection at various levels of the product
flow; this effectively means, the producer, the distribution channels and the end user or consumers.
This data is then correlated with any national and international statistical data produced by official
agencies. Unfortunately, product flow data gathering in some countries is difficult, and furthermore the
official statistical data is both inaccurate and sparse. In such circumstances, in some countries, we
have to flag a Data Caveat as a warning.

Choice of Base Reference Country

As report databases are generated specifically for each client order, the client can select which Base
Country the database uses. The choice of a Base Country is important as it puts the database into
the client’'s own perspective. This is important, for example, in respect of Purchasing Parity data or the
results of End User Survey data where the world data is presented from the relative position of the
Base Country. Where a client does not specify a Base Reference country, the database is generated
with the Base Reference country being the same country as the client.
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Market Research Contents
Please also see the Notes to the contents: Notes

Within each heading there are links with detailed descriptions and explanation of the contents; these
can be opened when the link is clicked.

Diagrams, Maps Spreadsheets &
Chapters Pages Volumes i
& lllustrations Database tables

59 2034 Online & DVD c. 550 c. 9000

The Specialist Nondurable Goods Wholesalers Industry (B2B Procurement) World Report & Database
gives data on the Business-to-Business Purchases of Raw Materials, Semi-Finished & Finished
Products, plus all other business-to-business Purchases and Expenses by the 18,018 entities in the
Specialist nondurable goods wholesalers industry sector. The data analyses each of 200 countries.

The Specialist Nondurable Goods Wholesalers Industry (B2B Procurement) World Database gives
Purchasing by Products & Services by 6 to 10-Digit NAICS Product Codes by 3 Time series: From
2007, Forecast to 2028 & 2045 for over 200 countries

42 Products / Services / Expenses are covered, 2034 pages, 9637 spreadsheets, 9724 database
tables, 566 illustrations. Updated monthly. 12 month After-Sales Service.

Databases & Structures

Specialist Nondurable Goods Wholesalers Industry (B2B Procurement)
Report Database

EllelRdle o This folder contains a number of general files, plus the various

main Chapter Files.

[

Summary Documents

The Report contains 2 Summary documents for the Market
Research which can be opened in a Browser or as a Word
document and paginated.

If required these files can then be saved as PDF files:-
1. MR_Executive_Summary_Brief.htm| of about 70 pages.
2. MR_Executive_Summary.html of about 950 pages.

31 Market Research
This folder contains the main Market Research files.
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(1 Corporate Research

Where the database is specified as having Corporate Intelligence, this folder

contains the main Corporate Research files.

1 Research Data

This folder contains the Market Research files which are specific to the edition of

the report.

1 BUSINESS PLANNING
This folder contains the Business Plan Documents & Boilerplates
Also see the Business Plan Images folder in Toolkit 1

[ BASE_FOLDERS Significant folders include:-

1 CHAPTERS in HTM HTM files listing the Chapter contents

[ i

Cities
HELP
MAPS
MDB

B M B

'‘Base_|

HTM files listing Cities & Towns in the database
Help documents Also see the HELP folder in Toolkit 1

Access databases

MarketResearch.mdb
MarketResearch.mdb Table List

World.mdb
World.mdb Table List

World_Product_Sectors.mdb
World_Product_Sectors.mdb Table List

Corporate.mdb
Corporate.mdb Table List

Base.mdb General & Database Reference tables in
mdb_Database.zip' file [Size 75.8MB]

Data.exe Supplemental Database extraction [Optional. 547

databases for Modelling Level products. Size 2.56GB]

Auxiliary_Data.exe Auxiliary Database extraction [Optional. 44

databases for Modelling Level products. Size 298MB]

Modell

Data_Help.exe Help file extraction [Optional. 10,400 help files for

ing Level products. Size 34MB]

NAICS b Classifications

REFERENCE Reference documents: @ & ﬁ links to external

databases Also see the REFERENCE folder in Toolkit 1



Specialist Nondurable Goods Wholesalers Industry (B2B Procurement)

- XLS Business Planning & Database Reference Spreadsheets

. XLS Corporate Corporate Spreadsheets

Corporate File List

- XLS_MarketResearch Market Research Spreadsheets
Market Research File List

Documents & Manuals

There are additional resources to be found in Toolkit 1 which can be used to assist the interpretation
and manipulation of the database. These are:-

Data Manuals on the Report Contents
Documents & Templates on the Report Contents
Help files on the Report Contents

Manuals & Templates on the Report Contents

PwobdPE

NAICS / SIC coded reports and databases

This database is a Market database which is designed to be compatible with U.S. government
databases.

For NAICS / SIC coded reports and databases, the report structures, datasets, field names, et al, are
an analogue of U.S. Department of Commerce databases, and the U.S. Census databases, are
designed to provide an analogue of U.S. Census data, but in a worldwide context. The products are
described under their NAICS or SIC coding. This coding system classifies products within Product
Codes.

For a full explanation of the NAICS coding system see: http://www.census.gov/eos/www/naics/
These product / revenue lines codes are of course determined by the U.S. Government agencies.

However if users want additional data then this can be extracted from the various databases and
surveys as part of the After-Sales Service.
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For a detailed Table of Contents for each chapter, database or spreadsheet: click on the Blue
headings shown below. This will open a page in your browser which fully specifies the
contents of that heading.

Spreadsheets
Financial Competitive
Industry B Critical Parameters
Market 3 Decision Makers
Market Segmentation
Marketing Costs
Performance B
Product Launch
Chapters

1 OVERSEAS DEVELOPMENT

2 ADMINISTRATION

3 ADVERTISING

4 BUYERS — COMMERCIAL OPERATIONS

5 BUYERS - COMPETITORS

6 BUYERS - MAJOR CITY

7 BUYERS - PRODUCTS

8 BUYERS - TRADE CELL

9 COMPETITIVE INDUSTRY ANALYSIS

10 COMPETITOR ANALYSIS

11 COUNTRY FOCUS

12 DISTRIBUTION

13 FINANCIAL - BUSINESS DECISION SCENARIOS

14 FINANCIAL - CAPITAL COSTS FINANCIAL SCENARIOS

15 FINANCIAL - CASHFLOW OPTION SCENARIOS



http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_s_FINANCIAL_WORLD.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_s_INDUSTRY_WORLD.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_s_MARKET_WORLD.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_COMPETITIVE_PLAN.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_PARAMETERS_PLAN.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_DECISIONMAKERS_PLAN.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_SEGMENTATION_PLAN.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_MARKETINGCOSTS_PLAN.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_GRID_PLAN.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_LAUNCHFACTOR_PLAN.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_OVERSEAS.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_ADMINIST.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_ADVERTIS.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_BUYER_CO.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_BUYER_CC.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_BUYER_B.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_BUYER_CP.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_BUYER_CT.htm
http://www.datagroup.org/BASE_FOLDERS/Ch_Chapters/Ch_COMP_IVE.htm
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